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CEIM54C/BEIM54C/UEIM54C — 
MARKETING MANAGEMENT 


Time : Three hours Maximum : 75 marks 


10. 


SECTION A — (10 x 2 = 20 marks) 
Answer ALL Questions. 


Define Market. 


Who is Intermediator? x 
What do you mean by Marketing? 
What do you mean by Pricing Procedures? 
What is Physical Distribution? 

Write short note on Marketing Channels? 
What is meant by Pricing Strategies? 
What is Distribution? 

Define Promotion. 


What do you mean by Advertising? 
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11. 


12. 


13. 


(a) 


(b) 


(a) 


(b) 


(a) 


(b) 
(a) 


(b) 


SECTION B — (5 x 5 = 25 marks) 
Answer ALL Questions, 


What are the concepts of Marketing 


Management? 
Or 


What are the factors affecting the Marketing 
Function? 


What are the various methods of Sales 
Forecasting? 


Or 
Sales 


Explain the characteristics of 


Forecasting. 
State the product Porfolio Analysis. 
Or 
Explain the Product Mix Decision. 
Explain the Pricing Strategies? 
Or 


functions of Physical 


What are the 
Distribution? 
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(a) Differentiate 


i between Advertising 
Publicity. 


and 


Or 


main 


(b) Explain the 
<2, Relation Officer, 


functions of Pu bl ie 


fi ÉA 
f A yon $ SECTION C — (3 x 10 = 30 marks) 
Tar Answer Any THREE Questions. 
16. ae e the different Classification of 
17. Explain the Importance of Targeting. 
18. State the different classification Sale 
Forecasting. a 
19. Explain the marketing people facing Distribution 
Problems. 
20. 


Briefly explain the Advertising Media. 
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